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Host: Beijing Design Week Organizing Committee
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The Conference on Innovative Design Services
is an important part of the Beijing Design Week
to promote the integration and development of
creative industry and other industries through
design, aims at making design market-oriented
and product-oriented, integrates relevant re—
sources of the Beijing Design Week, promotes
the integration of innovation concepts and de—
sign practices, and helps and guides designers
to design new products with novelty, creativity
and practicability. Besides, the conference also
promotes the integration of modern and inno—
vative designs and related industries, thus cre—
ating cultural values for traditional manufactur—
ing and service industries.

Themed on “design—driven innovation”, the
2019 Conference on Innovative Design Ser—
vices will contain the contents as follows: the
collection of visual image design for Chinese
traditional festivals, the “Cultural Beijing”

design aesthetics gene gallery, the collection
of innovative design for bamboo products, the
international CG Art Biennale, and the visual
art illustration exhibition. Forms such as exhi—
bitions, forums, events, and so on, will be also
presented in the Beijing Design Week. From the
perspective of design, the conference will in—
terpret Chinese traditional culture in an innova—
tive manner, create an IP of Beijing culture, ex—
plore new generations of original design power,
guide creative design to closely serve the public
life, and disseminate design concepts through
communications and collision, promote the in—
tegration and development of local culture and
tourism, and lead industrial transformation and
consumption upgrading.

Host: Beijing International Design Week Or-

ganizing Committee

Organizer: Visual ME Designer Community
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Year after year, we are experiencing the cycle
of time. We celebrate Chinese traditional fes—
tivals, such as the Spring Festival, the Lantern
Festival, the Tomb—-sweeping Day, the Chinese
Valentine’ s Day, the Dragon Boat Festival, the
Mid-Autumn Festival and the Double Ninth
Festival to remember the history and carry for-
ward the Chinese culture. Culture is the vein of
the Chinese nation and the spiritual home of the
Chinese people. Cultural confidence is even a
more fundamental, more profound and more
enduring power. The unique concept, wisdom,
tolerance and charm of the Chinese culture
have added to the confidence and pride of both
the Chinese people and the Chinese nation.

Chinese traditional festivals are diverse in form
and rich in content and represent an important
part of the long history and culture of the Chi—
nese nation. After long-term accumulation of
the Chinese history and culture, Chinese tra—
ditional festivals bear the essence of philoso—
phy, humanity, history, astronomy, etc., contain
profound and rich cultural connotations, clearly
record the rich and colorful social and cultural
life of the Chinese nation, and accumulate pro—
found historical and cultural connotations.

As the economy develops and cultural globali-

BEL/ING
DESIEN
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zation deepens, people have changed their
way of life. Facing this tendency, how could we
better integrate Chinese traditional festivals
into our lives?

We wish to use the power of design to realize
creative transformation and innovative devel-
opment and endow Chinese traditional festivals
with new connotations of the times and mod-
ern forms of expression, thus re—arousing the
ritual sense of traditional festivals. As an im—
portant part of 2019 Beijing Design Week, the
collection of visual image design for Chinese
traditional festivals will focus on freshness and
visual impact. Your creativity could be a power
to modernize and globalize Chinese traditional
festivals.

Hosts:

Beijing Design Week Organizing Committee
Office

Innovation Design Service Conference
Organizer:

Visual ME Designer Community

Special supporters:

Beijing Gifts, Shenzhen Graphic Design Asso—
ciation (SGDA), Shenzhen lllustration Associa—
tion (SIA)
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Meishan City of Sichuan Province is known for
bamboo. Qingshen County in the city is even
called “the town of Chinese bamboo weaving
art”. Being in awe of nature, Qingshen crafts—
man have created the exquisite weaving art
with bamboo, a simple natural medium. The
crisscrossing art carries the accumulations
and warmth of time. Bamboo artists have been
carrying forward this art and tirelessly pursuing
new creations.

“Qingshen Bamboo Weaving” has been in—-
cluded in the National Intangible Cultural Her—
itage List. UNESCO Expert Prof. Bona called
Qingshen Bamboo Weaving “a miracle of the
bamboo weaving history and an art in art”.

“Qingshen Bamboo Weaving” has driven the
creativity and R&D of global bamboo products,
improved the usability of bamboo products in
daily life, and enriched the categories of Qing—
shen bamboo products. Qingshen has created
a large number of modern living product port—
folios that meet people’ s diverse needs and
high—-end knock-out products that lead the
international market and further enhanced the
brand influence of Sichuan Qingshen bamboo
weaving art. Qingshen has become the R&D
center of China’ s bamboo industry. Designers
are contract partners in developing Qingsh—
en bamboo weaving art, which has realized a
benign and sustainable development of design
converted products and customized product

designs. In addition, through activities, exhibi—
tions, publicities and promotions, Qingshen has
developed and built an international famous
brand of bamboo products.

The International Network for Bamboo and
Rattan, International Centre for Bamboo and
Rattan, China Bamboo Industry Association,
Organizing Committee of Qingshen County
Bamboo Weaving Industrial Park and Beijing
Design Week Co., Ltd. jointly launched the Bei—
jing Design Week “Bamboo and Life” — 2019
International (Qingshen) Bamboo Product Cre—
ative Design Competition.

Hosts:

International Network for Bamboo and Rattan
International Centre for Bamboo and Rattan
China Bamboo Industry Association
Organizers:

Organizing Committee of Qingshen County
Bamboo Weaving Industrial Park

Innovation Design Service Conference Beijing
Design Week Co., Ltd.

Executer:

Visual ME Designer Community

Special supporters:

Design Alliance Asia

Hong Kong Design Association

LKK Design Platform

ZBJ.COM

China Gift Association
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“Visual World” is the visual world of illus—
tration. lllustration is a universal language of
art. Classical illustration and text are comple—
mentary to each other. The complementari—
ty between graphics and texts and language
conversion are the basic characteristics of il-
lustration art. As we live in the picture-reading
age, the lllustration Framing Art Committee of
China Artists Association organizes this exhi—
bition in the hope of showcasing the wide appli-
cation of illustration art in our lives and playing
a role in popularizing aesthetic education and
improving public aesthetic.

Host: lllustration Framing Art Committee, China
Artists Association

Organizers: Beijing Design Week, VCG, Visual
ME Designer Community

Co-organizer: Acer
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To promote Beijing’ s cultural and creative de—
velopment, promote innovation in the cultural
and creative giftindustry, and encourage global
Chinese youth to think creatively and embody
creative and cultural values, the Innovative
Design and Want Want China Times Cultural
Media Co., Ltd. jointly launched the “Gift with
Stories — Want Want Beijing Gift Design Con—
test” under the theme of “Beijing x Culture
& Creativity x Food”. This project focuses on
integrating culture & creativity with food, de—
sign gifts with traditional culture of Beijing and
enable tourists to bring back Beijing stories.
Through collecting good ideas, selecting ex—
cellent teams and encouraging the youth to
make innovations and pursue their dreams
bravely, the event aims to turn good ideas into
good businesses, and add value to and em—
power the cultural and creative industries for
application and development.

Hosts:

Innovative Design

Want Want China Times Cultural Media Co.,
Ltd. 31
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In 2019, The Wandering Earth, a Chinese sci—
ence fiction film, became one of the hottest
movies in China. This science fiction film turned
words into pictures and visually shocked us.
With the development of science and tech—
nology and the integration of culture and tech—
nology, CG art allows us to see a world beyond
our imaginations. Apart from the film industry,
CG art has been increasingly applied to archi—
tecture, animation, game, and the interactive
technology—based new media industries.

By centering on the theme of “design leads
industrial transformation and consumption up—
grading”, 2019 Innovative Design deeply and
comprehensively cooperates with China Film

Art Design Association to promote an integra—
tive development of design and the film indus—
try, and co—host the BCAC Beijing International
CG Art Biennale to collect works.

Hosts:

Beijing Design Week

China Film Art Design Association

Organizer:

CFADA CG Art Committee

Co-organizers:

ACMSIGGRAPH Shanghai Branch, Star
GEM Entertainment, leewiART, CG World,
ABOUTCG, CGVIEW, 7.Game, CCGAA,
DRock, ZHIHUILART, ACD Art Center, CG
BOLO, XRCG, VitrellaCore, MANOGK, MOX-
INGZHI, E.ART.
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As information visualization is increasingly val—
ued in the era of big data, information is con—
veyed to readers by combining graphics with
visual aesthetics. The charm of infographic
design is to graphically illustrate the information
that s difficult to be expressed in words to make
it easy to be understood.

Information design is different from traditional
graphic design as it focuses more on the vis—
ualization of data. At present, global designers
are looking for more creative, more unique and
more interesting methods to present data. In—
fographic is a subset of information design
that enables people to better understand data.

HEOL 201FEARER
RS I0I%NINLIER-ANIEE
TEEE I0seel-129

More and more countries and enterprises have
applied infographic design to all aspects of their
daily works and lives.

This competition is one of the highlights of 2019
Innovative Design. 2019 is also the first year for
Beijing Design Week to focus on infographic
design. The competition aims to cultivate Chi—
nese excellent infographic designers. Through
their creative ideas, the rich yet boring data are
turned into visually shocked aesthetics.

Host:

Innovative Design

Organizer:

Beijing Cultural Innovation Park Co., Ltd.
Strategic supporter:

Tmall Guangzhou Service Center
Acknowledgement:

Korea 203 Infographic Design Research Institute
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“Cultural Beijing” Design Aesthetics Gene
Gallery
The gallery is built on the basis of the Internet
“Cultural Beijing Design Aesthetics Gene gal—-
lery” public design service platform to develop
Beijing Cultural IP through creative designs.

Through large—scale collection and collation
of historical pictures, representative cultural
relicts, garden architecture and urban pho-
tography, icons, illustrations and other mate—
rials that contain or reflect the characteristics
of Beijing, the gallery reviews Beijing cultural
elements, extracts dermatoglyphic patterns,
colors, shapes and other design elements from
the perspective of design. The gallery gathers
plane vectors, 3D models, videos and classified
materials representing capital culture, revolu—
tionary culture, Beijing culture, innovative cul—-
ture, and the essence of Beijing cultural design.

The building of a resource database may help
form a cultural Beijing design creation library
and batches of Beijing culture IPs directly ac—
cessible for designers.

The gallery provides design services in mode of
licensed access for Beijing cultural and tourism,
cultural expo, cultural and creative products of
intangible cultural heritages, exhibition design,
press and publication, radio, film and TV, anima—
tion, game and entertainment, artwork trading
and cultural and creative think tank, etc. The gal-
lery includes all kinds of plane vector design ma—
terials of Beijing culture, cultural expo and tourist
elements; the 3D models, light field data and vid—
eo materials of cultural relics, ancient buildings
and gardens. This is China’s first large-scale
design aesthetics gene gallery and will lead and
broaden the design aesthetics gene galleries of
different cities and different industries.
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